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Bob Dylan

Together Through Life
Columbia

★★★★★ out of five

BERNARD PERUSSE

THE GAZETTE

Well, theregoes the trilogyconcept.
After a stunning late-career peak

with the hat trick of Time Out of
Mind, Love and Theft and Modern
Times, it seemed that Bob Dylan
might finally stumble with the
hastily released Together Through
Life (in stores today).
And because the self-produced

album is more conventionally
blues-based than any of its prede-
cessors, it will leave itself open to
charges of underachieving. You
can’t miss the minor-key eeriness
of Otis Rush’s All My Love in the
disc’s opener, Beyond Here Lies
Nothin’, for example, nor is it pos-
sible not to hear the Leadbelly
favourite Midnight Special in If
You Ever Go to Houston.MyWife’s
Home Town uses the music of
Muddy Waters’s I Just Want to
Make Love to You so brazenly that
its composer, Willie Dixon, is given
a co-writing credit. The closer, It’s
All Good, would sound very differ-
ent if the distinctive riff associat-
ed with Slim Harpo’s Got Love If
You Want It didn’t drive Dylan’s
song.
But to complain about these

tracks being reminiscent of some-
thing else is to miss the point en-
tirely. What has latter-day Dylan
seemed to be but a grizzled old
bluesman, albeit a particularly
wise one? And in the blues tradi-
tion, who ever splits hairs about
authorship? Certainly, Leadbelly’s
Midnight Special goes so far back,
it’s considered traditional. And
Dylan is a carrier of that music’s
traditions.
Goosed along by a hot and loose

Tex-Mex roadhouse sound, with
David Hidalgo’s accordion promi-
nently supplementing Dylan’s tour-
ing band, Together Through Life
rocks mercilessly and joyously. The
disc’s ancient-sounding wonders
carry the dust of authenticity with
grace to spare: Just listen to the
timeless crooner ballad Life Is
Hard, written for Olivier Dahan’s
filmMyOwnLoveSong.

Bob Dylan
tangled up
in blues
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Dylan: ancient-sounding wonders.

A RICH TRADITION
Continues to climb
his late-career peak

Please see DYLAN, Page D8AALLLLEENN MMcIINNNNIISS THE GAZETTE

Twinkle twinkle, little dress. Model Victoire tries it on at the
Parasuco boutique. It’s $110; spandex leggings are $90.
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Dance champ Nico Archambault strikes a
pose at the Daffodil Ball.
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On the spring runways, Just Cavalli’s playful
platforms would fit in quite well 30 years ago.
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Glitter does it – again – for Versace on
the catwalk in Milan.
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D isco night on American Idol, a tropi-
cal disco theme for Simons trendy
Twik line, and disco fever at the Daf-

fodil Ball: could the music-dance-spandex
crazebemakinga comeback?
Some say it never died, especially the

music.
And in fashion, today’s obsession with

everything retro puts many elements of
disco style right in the limelight.
Think glitter and shine, platform shoes,

jumpsuits, spandex leggings and flowing
jerseydressesand tops.
“Disco fashion is about being in a dark

place with artificial light, and having a lot of
shine andflow,’’ saidThomasHine, author of
The Great Funk: Styles of the Shaggy, Sexy,
Shameless 1970s (FarrarStrausandGiroux).
“Everythingcomesbackall the time.Fash-

ion is ona faster cycle.’’
Dick Walsh, who conceived the disco

theme for the Daffodil Ball Thursday night,
would take the bus to New York every week-
end to party at Studio 54 after it opened in
1977.

Please see DISCO, Page D2

DISCO FILE, Page D3
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At the Daffodil Ball, demi disco balls covering the first course made a dazzling table display.
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Alexander McQueen
jewelled jumpsuit
for spring 2009.

Glitter, spandex
leggings and platform
shoes: elements of
disco style hit the
limelight this spring

D the gazette
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WORDS&MUSIC Blogger Bernard Perusse
weighs in on TomPaxton on stage, Elvis Costello on TV
andNeil Young (left).montrealgazette.com/music

THECINÉFILES Check out Al Kratina’s
roundup of new films onDVD, including Bride
Wars and JCVD.montrealgazette.com/film
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For a fashion executive, Joey
Adler is not too worried about
what to wear to the charity
gala. Make that galas.

The Diesel Canada presi-
dent and passionate philan-
thropist is a sponsor of both
Hope and Cope’s Denim and
Diamonds soirée as well as
the Montreal Museum of
Fine Arts’s Eyes Wide Open
ball, both on Saturday night.

First on the agenda,
though, was a whirlwind visit
to Italy for business and to
Rwanda to check up on the
work of her charitable foun-
dation, OneXOne, founded
four years ago to honour her
late husband, Louis Adler,
who died in 2003.

It was her third trip in two
years. “I see such a huge
change in two years,” she said,
citing improved statistics in
educationandhealthcare.

Adler and her group met
with Rwandan President Paul
Kagami, she said yesterday, a
day after her return. “It was
such an honour. He’s a very
progressive man.”

In a recent interview in
her spacious office in the
garment district, with
dozens of photos of friends,
family and celebrities like
Wyclef Jean and Brad Pitt
among myriad knick-knacks
and paraphernalia, includ-
ing a large wall clock stuck
at 5:45, Adler was irrepress-
ible. She spoke of the
rheumatic fever that afflicts
children in Rwanda, a coun-
try of nine million with just
12 pediatricians; that coun-
try’s 1994 genocide; the sorry
statistics on cancer among
young adults; and Millenni-
um Promise villages –
among other causes in
which she is involved.

OneXOne operates in
Africa, Haiti, the U.S. and
Canada, where, with Pepsi, it
operates a breakfast program
for 1,700 First Nations chil-
dren. So far, the foundation,
which holds fundraising
galas in Toronto and San
Francisco, has raised more
than $10 million.

Adler, 49, who went to
Lachine High School, says
that from a young age, she
couldn’t tolerate injustice.

But it was the death of her
husband at age 55, six years
ago, that galvanized her to ac-
tion.

At the Kigali Memorial
Centre in Rwanda, a genocide
museum built on the site of a
mass grave of 250,000 people,
Adler saw a saying from the
Talmud: “To save one life is as
if you have saved the world.”

“That’s the saying that pro-
pelled me to start my founda-
tion,’’ she said.

“I really wanted to promote
the idea that every life is pre-
cious and every life has equal
value.

“I think the world forgets
that a lot of times.”

Adler is concerned that we
have become desensitized to
violence, poverty and suffer-
ing. “We’ve lost the ability to
genuinely care about people
we don’t necessarily have a
link to,’’ she said.

Her husband’s death, she
said, transformed her from a
cheque-signer to becoming
personally involved.

“Everyone should do some-
thing charitable, even if they
can’t afford it – they can go to
a food kitchen. It’s a very
humbling and profound expe-
rience.

“After what happened with
my husband, I had to physi-
cally get involved. That’s a big
difference.’’

He died of cancer. “It was a
painful and tragic experi-
ence,’’ Adler said.

Denim and Diamonds,
which funds Hope and Cope,
is an important cause, she
added, because it has taken
on the mission of supporting
young adults – a demographic
that falls between the cracks –
with cancer.

The event has raised more

than $800,000 since its incep-
tion in 2001.

It costs about $1,500 to $2,000
to support young adults and
their families going through
treatment, Adler said,

“Picking up these patients,
sitting with them, holding
their hands when they’re hav-
ing chemo, making sure they
have money for groceries if
they’ve lost their jobs...” This
is the kind of support that
can boost survival rates, she
noted.

Diesel, the Italian mega-
brand known for its denim, is
also on the roster of sponsors
for the MMFA’s Eyes Wide
Open ball, for the first time

this season.
Adler and her husband

brought Diesel to Canada.
Last year, it opened its first
Canadian flagship in Montre-
al. A Toronto store is to open
soon.

The theme of the fifth annu-
al museum ball is Geisha,
with appropriate decor and
delights. A cocktail party at
the Diesel store on Mountain
St. last month to publicize the
event featured a sumo
wrestler, sushi, shrimp tubs
and models in Diesel jeans
and geisha-inspired tops,
makeup and hair.

So what will Adler wear on
Saturday night? “Probably a

pair of jeans and a shirt or
top.”

DDeenniimm && DDiiaammoonnddss,, with
Deborah Cox, Eva Avila, JD
Fortune, and host Sonia
Benezra, is on at 7 p.m. at
the Just for Laughs Muse-
um, 2111 St. Laurent Blvd.
Tickets are $125 each and
can be purchased by calling
514-696-6543.

EEyyeess WWiiddee OOppeenn,, at the
Montreal Museum of Fine
Arts, is on at 9:30 p.m.
Tickets, $150, are sold out.

efriede@
thegazette.canwest.com
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A fast, painless,
and permanent alternative.

Offer cannot be combined with other promotions. FDA approved. Free Consultation.

Upper lip ................. $20
Bikini/underarms ..... $159
Back ........................ $199
Full Legs .................. $299

1470 Peel Street, Suite 152
Downtown Montreal

1600 Cure Labelle, Suite 220
Chomedey Laval

Permanent Hair Removal

• PAINLESS • FDA APPROVED
• SAFE • ALL SKIN TYPES

Price per session applicable on the prepayed
grouping of treatments. The number of sessions

may vary according to the individual.

UPPER LIP
(first 50 clients) $19
CHIN/NECK $79
UNDER ARMS
(FREE Bikini Line) $89
FULL FACE $129
F/ARMS or L/LEGS
(Upper Lip) $159
MEN’S CHEST & ABDOMEN $189
MEN’S BACK $199
FULL LEGS (FREE Underarms) $229
All fees subject to package pricing.

1470 Peel, Suite 152, MONTREAL
1600 Labelle, Suite 220, CHOMEDEY

514.843.4300

PAINLESS SAFE FDA APPROVED
ALL SKIN TYPES

Spring Specials
Prices reduced. Expires April 30, 2009

• Controls and balances
blood sugar levels

• Lowers the glycemic index
of meals by up to 50%

• Supports healthy weight
loss for life

• Promotes satiety and
reduces food cravings

• Lowers cholesterol and
triglyceride levels

• Contains no stimulants

997 boul. St. Jean, Pointe Claire 514-695-7934
4279 St-Denis, Montreal 514-841-9696

www.kinat.com

Your trusted Health Store & Wellness Centre

will change your life,
even if you don’t

Ask us how this
product can benefit

you personally!

• Hourly and Live-In Services
• One to one at all times
• Discreet personal care and companionship
• Help with meals, bathing and dressing
• Light housekeeping
• Transportation and errands
• Bonded, Insured, Rigorous Screening
• FREE In-Home Assessment

“Staying Home is
What Made Sense!”

On Call 24 Hours a Day
www.HomeCareAssistance.com

Worry-Free Home Care for Seniors

Montreal’s Only Live-In Specialists
514-907-5065 1-866-4-LiveIn

Independent living services
for anyone requiring short
or long term assistance

WORD OF THE DAY

From Merriam-Webster Online
at www.Merriam-Webster.com

symbiosis
\sim-bee-OH-sis\ (noun)

DEFINITION: a cooperative relationship

A perfect symbiosis was at work between the
restaurant’s co-owners, with Stephanie creating the
menu and Maria doing the bookkeeping.

Walsh described the cultural shift
that took place: “I went from gra-
nola to disco – Cat Stevens to Donna
Summer, in two months.”

And fashion went from loose
tweeds to tight and shiny, with Le
Château the only place to shop, he
added. In New York, Fiorucci was
the boutique of choice.

“It was very sexy, colourful, glam-
orous, Latin,’’ Walsh said. Some of
the hallmarks of the styles of the
time: tight pants for the guys, hot
pants for the gals, lamé, glitter and
paillettes, platforms, leggings, and
later, neon.

Bianca Jagger famously rode into
Studio 54 on a white horse for her
32nd birthday soon after it opened,
establishing it as celebrity central.

But he had no trouble getting by
the bouncers, Walsh said. “We were
young and extremely stylish. You
had to play the part or you didn’t get
in.”

Denis Desro, fashion editor of
Elle and also a denizen of Studio 54
with Walsh, was skeptical of the no-
tion of a disco renaissance.

“People trip on retro,’’ he said.
“There’s a revival for the ’70s, for
the ’80s. We’re in a revival era.”

There’s been a disco revival for
perhaps 10 years, he said.

“Now it’s more relaxed. In the
1980s, it was the whole kit. Today,
it’s a legging with an easy top.’’

Then, hair and makeup were ex-
aggerated – now, it’s about natural
hair and makeup, Desro said.

“For this winter,’’ he noted, “the
look will be super-disco, the ’80s
with big shoulders – very Montana,
Mugler.’’

Hine said there are significant so-
cial and political similarities be-
tween now and then. Disco began as
an outsider fashion. But the dis-
cotheque of the ’60s was about rich
and famous celebrities, and in the
’70s, it was a black urban phenome-
non that wasn’t mentioned in the
media until it had been going for
several years.

“Then it was basically taken up
by gays, and got marketed by gays,’’
Hine said.

By the time John Travolta shim-
mied to the top in 1977’s Saturday
Night Fever, disco was everywhere,
including your local Holiday Inn,
he said.

There are two factors that inspire
a disco fashion comeback: styles
often come back after enough
younger people are around who
don’t remember why it went out

of style.
“For a deep revival you have this

generational moment,’’ Hine said.
Also, we’re in a moment of cul-

tural bankruptcy, according to
Hine. “Disco grew out of such a mo-
ment of cultural bankruptcy, along
with other cultural phenomena of
the ’70s.’’

The failures of the ’70s – the polit-
ical system, Nixon’s corruption,
high inflation, high unemployment
and oil shock – unleashed all sorts
of movements: evangelical, people
going into the countryside with
guns, and the beginning of the gay
rights movement.

“Suddenly, there was this sense
that this big idea (of a national con-
sensus) had failed and you have to
find your way,” Hine said.

Finding your own way in fashion
was one of those changes.

At the time, Vogue, Paris and Sev-
enth Avenue decreed that skirts
had to become longer.

There was a spontaneous upris-
ing against longer skirts, Hine said.
The so-called midi skirt is a famous
failure – “like the Edsel, a thing in-
troduced with great fanfare that
people objected to.”

On the other hand, he added,
skirts actually did become longer so
they could swirl a bit on the dance
floor to heighten the movement of
the body.

“Right at that point, it was a
shock to the fashion establishment
that people were fighting back. It
wasn’t just hippies out on the street.
People were saying, ‘No, I don’t
have to follow fashion.’

“The new fashion of 1972 was
anti-fashion.”

On a lighter note – and disco is
variably called “all about light” and
“all about night” – dance fever, DJs
and the green movement share cul-
tural currency now and then.

In The Great Funk, Hine draws a
dichotomy between the disco ball
and Earth itself, the view of which
from space galvanized efforts to
save the planet.

“Both of these spherical icons –
the disco ball and the glowing Earth
– seem to represent contradictory
visions,’’ he writes. “Glitter doesn’t
go with mud, but both were big in
the ’70s.

“The dazzling disco ball symbol-
izes the many different directions
in which people were taking their
lives, or permitting themselves to
be led. Earth is a reminder of pro-
found commonality.”

efriede@thegazette.canwest.com

CONTINUED FROM D1

DISCO The ’70s were a time
of rebellion, and dance-fever
fashion began as a revolt

Diesel president Joey Adler says her
husband’s death spurred her to action

Philanthropist believes every life is precious
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Joey Adler, president of Diesel Canada, at an event last month to promote the Eyes Wide
Open ball: models wore geisha-inspired tops, makeup and hair.



Sparkly green platform boots filled
with daffodils lined the grand
staircase to Windsor Station at the
DaffodilBallThursdayevening.

Models and dancers wore fuch-
sia wigs, white platform boots and
hot pants or bell bottoms, in span-
dex,naturally.

Guests to the annual Canadian
Cancer Society fundraiser made
aneffort, butwere farmore classic,
shall we say, than the glittering,
garishcostumesof the staff.

Whydisco?
Dick Walsh, who conceived the

theme, said this is not the time for
an elaborate production for the
ball, a fundraiser for the Canadian
Cancer Society, which raised $1.06
million this season.

Last year, the tally was more
than$2million.

“It’s a sign of the times,’’ said
event producer Alison Silcoff. Still,
everybody is pleased with the re-
sults, she added, noting high-end
fundraisingevents are suffering.

“It’s not the time right now to do
Madame de Pompadour,’’ Walsh
said of the theme from 2003. “I
wanted a theme that is not about
richesse.

“Disco is an ambience. It’s a mat-
ter of light, movement. The music
is loud. It’s an energy. It’s light,
light, light.”

Walsh, and other key players for
the evening, were no strangers to
the disco scene. Silcoff was mar-
keting director of Régine’s in Mon-
treal from 1978 to 1982. And DJ
Robert Ouimet spun at the Lime-
light from1972 to 1981.

The Limelight was just like New

York, Ouimet said, recalling cos-
tumes from the crazy ’70s of a
plastic sheet with a birdcage head-
piece and a candy-striped body
leotard.

Régine’s was the upscale coun-
terpart to the Limelight’s funky,
gay (and straight) cutting-edge
crowd,Silcoff noted.

We asked several guests, includ-
ing Nico Archambault – winner of
the first So You Think You Can
Dance Canada competition – what
discomeans to them:

Archambault: “Asadancer, disco
is a big part of my life. It’s some-

thing that comes back on a regular
basis,” he said, adding that he
danced in a disco show in Quebec
City –and inappropriate costume.

Ariane Bourque, in white satin
Marciano with feathered flourish-
es: “ItmeansStudio 54.”

Dominique Bertrand, in a lumi-
nous gown by Suzanne Tétrault: “I
love disco. I’m not in shape, but
when it’s disco I candance through
thenight. It’s a call tohave fun.”

Micheline Beaudet, in black: “I
loved the ’80s. We danced all
night.”

EVA FRIEDE
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‘A call to have fun’

Fashion flashback
Everything that goes around comes around. If you plan to party like it’s
1977, hereare someoptions tohelpyouglow in thedark.

EVA FRIEDE

■ OBJECTSOFDESIRE

Some guests at the Daffodil Ball: Ariane
Bourque (left), Micheline Beaudet and Do-
minique Bertrand.

GAZETTE PHOTOS: TTYYRREELL FFEEAATTHHEERRSSTTOONNEE

Disco boots as vases greeted guests as last week’s Daffodil Ball.

DISCO
FILE

Disco ball earrings and matching
bracelet, $55 and $75 at Agatha,
1054 Laurier Ave. W.

Gold wedges by Moschino
Cheap & Chic, $282.50 at
Boutique Lyla, 400 Laurier
Ave. W.
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Molten copper dress by Ports
1961, $875 at Ogilvy’s.

Robert Rodriguez sequin
skirt with stretchy waist-
band, $470 at Lyla Boutique.

Vince bodysuit,
$98, at Lyla Bou-
tique.

Page D1: Parasuco dress and
leggings available at Parasuco
Boutique, 1414 Crescent St

Also Available:
• ARTECOLL

• JUVEDERM, LASER
HAIR REMOVAL &
BEVERLY HILLS PEEL

SINCE 1998

ON SITE BOARD CERTIFIED FACIAL PLASTIC SURGEON

5845 CÔTE DES NEIGES, SUITE 460
Call us for a FREE consultation

(514) 731-1545
Visit our informative website at

www.permalaser.com

SAY GOODBYE
TOWRINKLES

Regain your
youthful

appearance!
All this with

No Downtime or Recovery.

It’s in your interest to pay less interest!

Because no one should ever sign their mortgage blind-folded.
Contact us now!

514 287-0854
multiprets.ca

*Standard residential mortgage

Dream Home? Right Loan!
Find the mortgage
financing option
that fits your needs

And… It’s FREE*

Multi-prêts will:
• Negotiate the best mortgage
conditions and rate for you given
your situation with serveral
financial institutions.

• Provide professional advice and
answer all your questions.

*A $40 fee will be charged
to activate your alarm system
applicable the first year only.

Alarm system not included.

ALARM CENTRAL
Choose who enters your home!

RBQ 8324-1695-54

514 866.4664 alarmedoven.com

LET US CONNECT...
ALREADY WITH A SUPPLIER

OR LOOKING FOR ONE?
LET OUR TECHNICIAN

RECONNECT OR
CONNECT YOU TO OUR

ULC CENTRAL
AND SAVE!

*

COMMERCIAL ACTIVATION

A MONTH

$14995

$1495

A YEAR

OR
*

*

RESIDENTIAL ACTIVATION

A MONTH

$9995

$995

A YEAR

OR
*

www.verti-kal.com
8250 Devonshire, TMR
(514) 733-6468

Energy efficiency meets
design innovation.

WINDOWCOVERINGS BY

Duette® Architella™ shades transform the
way your home looks and feels. The patented
cell-within-a-cell design significantly reduces
heat loss through the window.

LIFETIME GUARANTEE

8305 Chemin Cote de Liesse
www.clubcdl.com • 514-735-CLUB

*Certain Conditions Apply

“Montreal’s only
Indoor Clay Courts”

“1 Free Personal Training
Session per new member*”

HOURS: TUES. TO SAT.: 10AM-4PM

BASLER, BIANCA, LE GARDEUR & MORE
NEW SWEATERS, PANTS &
BLOUSES...A MUST SEE!
6130 Côte St. Luc Rd. 369-0847

30-40-50% OFF!
SHOP NOW! Running out of sizes

SPRING / SUMMER

2009
COLLECTIONS

• SPECIAL
OCCASIONS

• DAY / EVENING
WEAR

• SPORTSWEAR

• SOFT DRESSING
COCKTAIL

3001 ST. ANTOINE STREET, CORNER ATWATER 932-6504

Sheinart’s
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